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Tujuan penelitian ini adalah untuk: (1) mengetahui pengaruh signifikan antara 
kualitas produk dan harga terhadap word of mouth communication mobil Daihatsu 
Ayla, (2) mengetahui pengaruh signifikan antara kualitas produk dan harga 
terhadap brand image mobil Daihatsu Ayla, (3) mengetahui pengaruh signifikan 
antara brand image terhadap word of mouth communication mobil Daihatsu Ayla, 
(4) mengetahui pengaruh kualitas produk dan harga terhadap word of mouth 
communication melalui brand image sebagai variabel mediasi mobil Daihatsu 
Ayla. Metode pengumpulan data menggunakan metode survei. Objek penelitian 
ini ialah 230 responden yang memiliki dan atau hanya menggunakan mobil 
Daihatsu Ayla. Analisis data menggunakan SPSS versi 20 dan SEM (Structural 
Equation Model) dari paket statistik LISREL 8.7 untuk mengolah dan 
menganalisis data hasil penelitian. Hasil pengujian deskriptif menjelaskan bahwa 
kualitas produk yang diberikan berkualitas tetapi dalam penyampaian kepada 
konsumen kurang baik, harga yang murah dan brand image yang baik menutupi 
kekurangan dari penyampaian tersebut. Sehingga pengguna cenderung berasumsi 
yang baik dan tetap memilih mobil Daihatsu Ayla. Hasil pengujian hipotesis 
menunjukkan: 1) kualitas produk berpengaruh terhadap brand image sebesar 88%, 
2) harga berpengaruh terhadap brand image sebesar 12%, 3) kualitas produk 
berpengaruh terhadap word of mouth communication sebesar 94%, 4) harga 
berpengaruh terhadap word of mouth communication sebesar 9% 5) brand image 
berpengaruh terhadap word of mouth communication sebesar 8%. 6) kualitas 
produk berpengaruh terhadap word of mouth communication yang dimediasi 
brand image sebesar 71% 7) harga berpengaruh terhadap word of mouth 
communication yang dimediasi brand image sebesar 11%. 
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The purpose of this study was to: (1) determine the significant influence product 
quality and price toward word of mouth communication Daihatsu Ayla, (2) 
determine the significant influence product quality and price toward brand image 
of Daihatsu Ayla, (3) the effect of significantly brand image toward word of mouth 
communication Daihatsu Ayla, (4) the effect of product quality and price toward 
word of mouth communication through brand image as a mediating variable cars 
Daihatsu Ayla. Methods of data collection using survey methods. The object of 
this study was 230 respondents which owns and or merely use the car Daihatsu 
Ayla. Data analysis using SPSS version 20 and SEM (Structural Equation Model) 
of a statistical package LISREL 8.7 to process and analyze the research data. The 
results of descriptive test explained that the product quality provided with good 
quality but in the delivery to the consumer is less good, the prices are cheap and a 
good brand image to cover the shortfall of the delivery. So users tend to assume 
that good and still choose cars Daihatsu Ayla. The hypothesis test shows: 1) the 
influence of product quality toward brand image by 88%, 2) the influence of price 
toward brand image by 12%, 3) the influence product quality toward word of 
mouth communication by 94%, 4) the influence price toward word of mouth 
communication by 9% 5) the influence brand image toward word of mouth 
communication by 8%. 6) the influence product quality toward word of mouth 
communication mediated brand image by 71% 7) the influence price toward word 
of mouth communication mediated brand image by 11%. 
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